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List of Program Qutcomes for MBA Program

3.2 Programme Outcomes (POs): At the end of the MBA programme the learner will
possess the

1. Generic and Domain Knowledge - Ability to articulate, illustrate, analyze, synthesize and
apply the knowledge of principles and frameworks of management and allied domains to the
solutions of real-world complex business issues

2. Problem Solving & Innovation - Ability to Identify, formulate and provide innovative
solution frameworks to real world complex business and social problems by systematically
applying modern quantitative and qualitative problem solving tools and techniques.

3. Critical Thinking - Ability to conduct investigation of multidimensional business problems
using research based knowledge and research methods to arrive at data driven decisions

4. Effective Communication - Ability to effectively communicate in cross-cultural settings, in
technology mediated environments, especially in the business context and with society at large

5. Leadership and Team Work - Ability to collaborate in an organizational context and across
organizational boundaries and lead themselves and others in the achievement of organizational
goals and optimize outcomes for all stakeholders.

6. Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant
business issues from a global perspective and exhibit an appreciation of Cross Cultural aspects
of business and management.

7. Entrepreneurship - Ability to identify entrepreneurial opportunities and leverage managerial
& leadership skills for founding, leading & managing startups as well as professionalizing and
growing family businesses.

8. Environment and Sustainability - Ability to demonstrate knowledge of and need for
sustainable development and assess the impact of managerial decisions and business priorities
on the societal, economic and environmental aspects.

9. Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ethical and
value underpinnings of managerial choices in a political, cross-cultural, globalized, digitized,

socio-economic environment and distinguish between ethical and unethical behaviors & act
with integrity.

10. Life-Long Learning — Ability to operate independently in new environment, acquire new
knowledge and skills and assimilate them into the internalized knowledge and skills.

r'“l\'-_x ‘l_'.\_.-\’{'.': ll‘ll‘. =
_ COORNINATOR “DIRECTOR
faternst :tiglity Ayeurinae Cell hok~ Ilisinss School
Ashidis ire 35 Sehaeod, Nashik, Nashik,



e

ML R
vl

T,

Direct Attainment Calculation
Academic Year: 2022-23 to 2023-24 —
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7 107  |Management Fundamentals LG 3.00 3 26 26 2 3 3 3 - 2.3 3
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9 111 |Legal Aspects of Business MW | 3.00 3 . 23 2 1.8 z 2 - 2 1.8
10 113  |Verbal Communication Lab VS 2.80 22 - 2 3 2 - - - 2 3
11 115__|Selling and Negotiation Lab PK | 280 3 2 1.8 23 13 1 1 1 1.2 1
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arketing Research VB 18 A B o - 2 . 2 2 2.5 2.3
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' Communication HW 12 3 2.8 2.7 2.3 2 2.5 2 2 24
gital HW 20 3 2.8 2.8 2.5 2 2 2 - - 1)
ompet Based HRM VG 18 3 28 2.8 - 2 2 2 2 2 3
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politics and WES vs |. 28 3 74N W2 s . - 3 . 2.33 2.5 2
|Startup & New Venture HW | 280 3 21501028 2.33 2.6 - 3 - 1 2.5
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__301__|Strategic Management NM | 180 | 25 23 22 2 2 2 - - . 3
| 302 |Decision Science vs | 260 | 16 14 14 . 1 15 - - 5 1
| 33 | 304 MKT |Services Marketing VB 2.40 3 26 23 1.3 2 15 - - 1 1
|34 [ 305 MKT |Sales & Distribution Mgmt MN | 220 | 3 28 | 26 25 2 2 . - 2 1.25
~ MKT | 35 | 312MKT [B2B Mkig VB | 260 | 3 28 | 23 - 2 - - - . 2
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